
Literacy 

We have been reading 

the story „Mog the       

Forgetful Cat‟ by Judith 

Kerr. We have discussed 

why Mr and Mrs Thomas 

need the help of the po-

lice and how Mog was a 

very brave cat.              

The children have then 

written their own        

sentence about Mog. We 

are beginning to           

introduce the use of full-

stops. 

As we continue our topic 

„People that Help us‟ we 

have been discussing the 

role of the police force. 

The children have         

labelled a picture of a    

policeman. 

 

Next week‟s sounds  

are qu, ch and sh .  

We have now moved 

onto teaching the two 

letter sounds. Please 

see the link below to 

access the songs at 

home. This site will 

also help you to     

pronounce each 

sound in the same 

way that we teach 

them in class.       

http://

www.youtube.com/

watch?v=yjKq8s8154s    

Numeracy 

We have continued to 

focus on the skill of 

adding on 1 more and  

 

taking away 1 less.  

We have also been talk-

ing about estimating. 

You can do this at home 

with small boxes of rai-

sins, sweets, etc. and 

then check to see how 

close the estimation 

really was. 

Children have been   

pretending to record 

telephone messages in 

the role play area at the 

hospital. They have had 

to carefully 

form each 

number as 

they have 

taken down 

a message. 

 

 If possible please send in a photograph of your local fire station,     
police station , doctors surgery or hospital so that we can discuss them 
in class, thank you.  
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Creative 

We used chalk on black 

paper to draw some of 

the amazing fireworks 

we saw at the         

weekend. We also used  

paint to create bright 

and vibrant fireworks. 

We have been making 

masks to use in our role-

play area. The masks 

have included a rage of 

roles from our topic       

„ People that Help us‟. 

We have  been draw-

ing pictures linked to 

our story about „Mog 

the Forgetful Cat‟. Chil-

dren have been draw-

ing the house that the 

family live in and Mog 

who saved the day. 

 

T h e y  s h a l l  g r o w  n o t  o l d ,  a s  w e  a r e  l e f t  t o  g r o w  o l d :  A g e  

s h a l l  n o t  w e a r y  t h e m ,  n o r  t h e  y e a r s  c o n d e m n .  A t  t h e  

g o i n g  d o w n  o f  t h e  s u n  a n d  i n  t h e  m o r n i n g ,  w e  w i l l  

r e m e m b e r  t h e m .  
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Upcoming Events 

Don’t forget to dress 
up in spots for       

Children in Need    
Friday 18th              
November. 

Percy‟s New Home 

Well done children, 

Percy has chosen you to 

take him home because 

you have tried your best! 

Jemimah Mead 9/9/11 

Luca Roycroft 16/9/11 

Lucy Lewis 23/9/11 

Arabella Dean 30/9/11 

Ava Brobyn 7/10/11 

Fraser Rees 14/10/11 

Molly Foggo 21/10/11 

Oscar Walker 4/11/11 

Elizabeth Howrth 

11/11/11 

Head Teacher Award 

Well done to Oscar 

and Jemimah this week. 

Oscar is changing 

quickly and quietly for 

P.E. Jemimah is            

confident to contribute 

to class discussions. 



This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, mar-

ket studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and write 

your own articles, or include a calen-

dar of upcoming events or a special 

offer that promotes a new product. 

You can also research articles or find 

“filler” articles by accessing the World 

Wide Web. You can write about a vari-

ety of topics but try to keep your arti-

cles short. 

choose and import into 

your newsletter. There 

are also several tools you 

can use to draw shapes 

and symbols. 

Once you have chosen 

an image, place it close 

to the article. Be sure to 

place the caption of the 

image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask your-

self if the picture supports or enhances 

the message you‟re trying to convey. 

Avoid selecting images that appear to 

be out of context. 

Microsoft Publisher includes thousands 

of clip art images from which you can 
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Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, when you‟re 

finished writing your newsletter, con-

vert it to a Web site and post it. 

Caption describing picture or graphic. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings will 

show how your business is growing. 

Some newslet-

ters include a 

column that is 

updated every 

issue, for in-

stance, an ad-

vice column, a 

book review, a letter from the presi-

dent, or an editorial. You can also pro-

file new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You can 

include stories that focus on current 

technologies or innovations in your 

field. 

You may also want 

to note business or 

economic trends, or 

make predictions for 

your customers or 

clients. 

B U Z Z Y  B E E S  N E W S L E T T E R  

“To catch the reader's attention, place an 

interesting sentence or quote from the story 

here.” 

Caption describing picture or 
graphic. 

Inside Story Headline  

Inside Story Headline  
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Caption describing picture or graphic. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings will 

show how your business is growing. 

Some newsletters include a column 

that is updated 

every issue, for in-

stance, an advice 

column, a book 

review, a letter from 

the president, or an 

editorial. You can 

also profile new 

employees or top 

customers or vendors. This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You can 

include stories that focus on current 

technologies or innovations in your 

field. 

You may also 

want to note 

business or eco-

nomic trends, or 

make predic-

tions for your 

customers or 

clients. 

Caption describing picture or 
graphic. 
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“To catch the reader's attention, place an 

interesting sentence or quote from the story 

here.” 
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This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of 

the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of 

products, services, or programs your organization offers, 

the geographic area covered (for example, western U.S. 

or European markets), and a profile of the types of cus-

tomers or members served.  

It would also be useful to include a contact name for 

readers who want more information about the organiza-

tion. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

refer your readers to any other forms 

of communication that you‟ve created 

for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 

this story will appear on the back. So, 

it‟s a good idea to make it easy to read 

at a glance. 

A question and answer session is a 

good way to quickly capture the atten-

tion of readers. You can either compile 

questions that you‟ve received since 

the last edition or you can summarize 

some generic questions that are fre-

quently asked about your organiza-

tion. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, 

you may want to list the names of all 

employees. 

If you have any prices of standard 

products or services, you can include a 

listing of those here. You may want to 

meeting for vendors every third Tues-

day of the month, or a biannual char-

ity auction. 

If space is available, this is a good place 

to insert a clip art image or some other 

graphic. 

Back Page Story Headline 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Your business tag line here. 

Caption describing picture or graphic. 

BUSINESS NAME 

We‟re on the Web! 

example.com 

Organization 


